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SETTING THE SCENE
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EUROPEAN COMMISSION

COUNCIL OF THE EU

EUROPEAN PARLIAMENT

LEGISLATION POLICY REGULATION

THE INSTITUTIONAL TRIANGLE
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INTER-
CONNECTION

CHANGING 
TYPES OF
POLICY

BUSY 
AGENDAS

THE NEW 
POLITICS

TRENDS AND CHALLENGES
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INTERCONNECTION

ISSUES

EUROPEAN
UNION

NATIONAL
VOTERS

NATIONAL
GOVTS

REGIONAL
GOVTS
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1985-
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ONGOING 
REGULATION

NEW
LEGISLATION
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NEW
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ONGOING
REGULATION
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CHANGING TYPES OF POLICY
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1999 2009 1999 2009

WRITTEN 

DECLARATIONS

WRITTEN QUESTIONS

BUSY AGENDAS
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NGOsLABOUR
20TH 

CENTURY
21ST 

CENTURY CORPORATECAPITAL vs

BIOTECH,
GMOS, TRADE,

ACCESS TO
MEDICINES, etc

THE NEW POLITICS
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SUMMARY: THE EU THEN & NOW

THEN

TECHNOCRATIC, REGULATORY

COMMISSION POWER

TRADE ASSOCIATION FOCUS

INDUSTRY POWER

SECTORAL POLICIES

NOW

POLITICISED, UNPREDICTABLE

NATIONAL POWER (EG COMITOLOGY)

COMPANY FOCUS

MULTIPLE LOBBIES, STAKEHOLDERS

HORIZONTAL POLICY APPROACH

HARD LAW SOFT LAW, BUSINESS INITIATIVES

BEHIND CLOSED DOORS OBSESSION WITH TRANSPARENCY

COUNCIL MAKES LAWS PARLIAMENT & COUNCIL AS EQUALS

TRADE & INDUSTRY-FOCUSED MEDIA MEDIA HAS POLITICAL FOCUS

ONE-ON-ONE MEETINGS NETWORKING & DIALOGUE
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www.bmbrussels.eu

COMMUNICATING THE 
MESSAGES
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BEGIN EARLY
INFLUENCE 
SPECIFIC 

DECISIONS

BUILD 
RELATIONSHIPS

EARLY = 
EUROPE

USE
THEM

THE CASE FOR LOBBYING
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SETTING THE BAR
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POOR INDUSTRY LOBBYING: CAUSES
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POOR NGO LOBBYING: CAUSES
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TOP SOURCES OF INFORMATION
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TOP COMMUNICATION METHODS
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EFFECTIVENESS OF LOBBYING
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LOBBYING THE COMMISSION

DOs @KJ$Pn&
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DORESPECT HIERARCHY
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DOGJKS PDA @C$n LNEKNEPEAO
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DOSEEK SUPPORT FROM OTHER DGs
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DOSEEK ADVICE AND INSIGHT


